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GIBS 2010 
 
Now in its second year, the Gibraltar International Boat Show is set to 
establish itself as the premier event in the Western Mediterranean for 
marine suppliers and buyers to meet against the imposing historic backdrop 
of the Rock. 
 
Last year saw a wide range of exhibitors from the premium yacht brands 
through to marine electronics and property developers each benefitting 
from a cross-section of visitors from the UK, Spain, Portugal, Morocco and, 
of course, Gibraltar itself. 
 
This year, in line with demand, the Show has expanded and will be staged 
in two locations interconnected by a pleasant marina walkway, thus giving 
the visitors a more comprehensive experience and creating more demand 
for attendees. 
 
Repeat bookings have already been received from last year and priority will 
be given to early reservations from new exhibitors. 
 
LŦ ȅƻǳ ǿŀƴǘ ǘƻ ōŜƴŜŦƛǘ ŦǊƻƳ ŜȄƘƛōƛǘƛƴƎ ŀǘ ƻƴŜ ƻŦ 9ǳǊƻǇŜΩǎ Ƴƻǎǘ ŀǘǘǊŀŎǘƛǾŜ 
locations for business and high net worth individuals, contact 
info@gibraltarboatshow.com to register your interest today. 

GIBS 2010 

mailto:info@gibraltarboatshow.com


 
 
 
Total Population: 
34,222. Note: majority of the population (over 70%) live within 900 
metres of the Show Venue 
 
Tourist Visitor Arrivals: 
over 7 million visitors annually.  
(BY AIR:114,484 | BY SEA:164,052 | BY LAND:7,502,815) 
 
Marine Arrivals: 
18,492 yachtsmen arrived by sea with marina occupancy at 94%.  
 
Tourist Expenditure: 
£202 million 
 
Fastest growing economy in Europe: 
8.5% GDP growth forecast to continue over the next few years 

GIBRALTAR- FACTS AND FIGURES  



 
 
 
From the experience gained from the 2009 event, the following 
groups of visitors will attend GIBS10: 
 

ÅClients of manufacturers  and yacht brokers exhibiting at 
the Show 
 
ÅHigh net worth individuals from Spain and Gibraltar 
 
ÅLawyers and intermediaries working within the marine 
sector 
 
ÅSecond home owners in Spain 
 
ÅCompanies working within the marine industry within 
Gibraltar, Spain, Portugal and Morocco 
 
ÅFamilies from Gibraltar and Spain, with a focus on leisure 
activities 

VISITOR PROFILE- GIBS 10  



 
 
 
75% go to a Boat Show as entertainment for the family 
 
72% will travel up to 60 miles and 20% will travel up to 100 miles to 
go to a Boat Show 
 
67% will purchase a boat in the next 3 years 
 
65% are interested in seeing the latest products and do research for 
a purchase 
 
43% go to buy products, equipment and accessories for their 
current boat 
 
33% of those who own a boat will go to a Boat Show in 2010 
 
19% of Boat Show attendees will make a purchase 

DEMOGRAPHICS OF A BOAT SHOW  



 
 
 
 
The 2010 Boat Show will be held over two venue areas, the Ocean 
Village Leisure Island and Exhibition Arena  
 
These two areas are priced based on the following assumptions: 
 
Ocean Village Leisure Island- Premium Price due to proximity to 
yachts in water, activities and restaurants and bars 
 
Exhibition Arena- Discounted Price due to location being adjacent 
to the marina. However, this venue will also be the location for the 
Show Stage for late afternoon events, and be fully secured at night 
so suiting the land based exhibitors of product including the Motor 
½ƻƴŜ ŀƴŘ tǊƛǾŀǘŜ ²ŀǘŜǊ /ǊŀŦǘ όwL.ΩǎΣ WŜǘ {ƪƛǎ ŜǘŎύ  

BOAT SHOW LOCATION 





 
 
 
The new multi-million pound marina of Ocean Village has 
become the epicentre of Gibraltar for living, working and 
playing, and is the location of many High Net-worth 
Individuals who have made Gibraltar their new home. 
 
With over 600 berths and 150 more planned n 2010, the 
marina can accommodate some of the largest Superyachts 
that cruise through the straits of Gibraltar, and on many 
occasions has done.  
 
It also houses some of the best bars, restaurants and shops 
found in Gibraltar, together with the main Casino designed 
for both high rollers and those with a smaller budget. 
 
Within easy walking distance of the border with Spain, and 
having over 800 car parking spaces, access to the venue is 
easy, thus ensuring it receives its fair share of the 8.9 
million people who visit Gibraltar each year 

VENUE- OCEAN VILLAGE 


